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AHOTAIIIS

Iiienko M. 1. Po3po0ka pexiaMHol kammnaHsii B Mmepexi IHTepHeT.

Y cBoiii kBamiikamiiiHii poOoTi 0OakandaBpa JOCHIDKEHO TEOPETUYHI aCIeKTH
oprasizaiii pekjgamHOi kKammanii B Mepexi [ntepHer. Kpim mporo, mpoBeaeHo aHali3
MapKETUHTOBOTO cepenoBuia kommanii «IIporpec» 3 ypaxyBaHHSM 0COOIUBOCTEH
iXHBOT TPOAYKIIT 1 KOHKYpEHTHUX YMOB. B pesynbrari Oyma po3poOineHa pexiamHa
KaMITtaHisi B Mepexi [aTepHeT criemianbHo it komnanii «IIporpecy.

Kui104oBi ciioBa: [HTepHET-MapKEeTHHT, CETMEHTYBaHHS, peKJIaMHa KaMTIaHis.

SUMMARY

Pilenko M.I. Development of an advertising campaign on the Internet.

In the bachelor's thesis, I studied the theoretical aspects of organizing an advertising
campaign on the Internet. In addition, I analyzed the marketing environment of the
Progress company, taking into account the characteristics of their products and
competitive conditions. As a result, I developed an online advertising campaign
specifically for Progress.

Keywords: Internet marketing, segmentation, advertising campaign.
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