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AHOTAIIA

buxanos T.P. Mapxemuneogi 00CniodxcenHs 5K OCHO8A BOOCKOHATIEHHS
MapKemuH20601 YiHo8oi NOJIIMUKU

VY kBamigikariitHiii poOOTI JOCTIIKEHO POJIb MAPKETUHTOBUX JAOCIIIKEHb Y
dbopmyBaHHI e(PEeKTUBHOI I[IHOBOI MOJITUKH miAnpueMcTBa Ha mnpukiaai TOB
«Sandora». Bu3HaueHO BIUJIMB CIOKMBYOTO MOIUTY, I[IHOBOI €JAaCTUYHOCTI Ta
KOHKYPEHTHOI'O CEpe/loBUIIa Ha I[IHOBY cTparterito kommadii. IlpoBeneno
ankeryBanHsa, SWOT-anami3, aHajgi3 KOHKYpPEHTIB, pO3PaXyHOK TOYKH
0€330UTKOBOCTI Ta MPOTHO3 EKOHOMIYHOTO €(PEKTY.

3anponoHOBaHO BMPOBA/KEHHS HOBUX TMPOAYKTIB Yy PI3HUX I[IHOBUX
CEerMeHTaXx, MCUXOJIOTTYHE IIIHOYTBOPEHHS, A/B TecTyBaHHS Ta peTioHaJIbHY LIHOBY
nudepeHIiallio.

Karw4oBi ciioBa: MapKkeTHHroB1 JOCIHITKEHHSI, I[IHOYTBOpeHHs, Sandora,
CTpaTerisi, CIO)KUBYUHN MOMUT, EKOHOMIUHHUHN e()EeKT

SUMMARY

Bykhanov T.R. Marketing research as the basis for improving marketing
pricing policy

The qualification thesis explores the role of marketing research in the
formation of an effective pricing policy of the enterprise, using the case of LLC
"Sandora"”. The influence of consumer demand, price elasticity, and competitive
environment on the company’s pricing strategy was analyzed. The study involved a
consumer survey, SWOT analysis, competitor analysis, break-even calculation, and
forecasting of economic effect.

Proposed measures include launching new product lines in different price
segments, applying psychological pricing, A/B testing, and implementing regional
price differentiation.

Keywords: marketing research, pricing, Sandora, strategy, consumer
demand, economic effect
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