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AHOTAIIS

QDauzynoea E.JI Po3pooka ma wnaxu peanizayii  MidCHaAPOOHO20
ingecmuyinino2o npoexmy «Biokpummasa kae’apui y Illeeiiyapii)

Y poGoTi po3rIsiHyTa aKTyallbHa TeMa PO3BUTKY 1HBECTHIIIMHOTO MPOEKTY Y rany3i
racTpoHoMmii, 30kpeMa BIAKpUTTS KaB'sipHi B IlIBelinapii. 3aznaueno, mo llIBeinapis
B1JIOMa CBOEI0 €KOHOMIYHOIO CTa0O1IBHICTIO Ta MPUBAOIUBICTIO JJIsI IHBECTOPIB, @ TAKOXK
€ BOXJIMBUM (PiHAHCOBHUM LIEHTPOM Ta LIEHTPOM 1HHOBAIIIH.

B pamkax poGOTH BHU3HAYEHO METY JOCHIIPKEHHSI - MTPOAHAIII3YBaTH MOMJIUBOCTI
1HBECTYBaHHs y TacTpOHOMIuHYy ranmy3p y llIBelnapii Ta po3poOuTH 1HBECTHLIMHUN
IIPOEKT Ha BIAKPUTTS KaB'sIpHI.

Takox BU3HAYEHO 3aBJAHHS JOCIIJKEHHS, SIKI BKJIIOYAIOTh aHaJ3 €KOHOMIKH Ta
30BHINTHBO-EKOHOMIUHMX BiIHOCUH llIBeliiapii, aHasi3 pUHKY raCTpOHOMIYHUX MOCTYT
y KpaiHi, po3poOKy e(pEeKTHUBHOTO IHBECTHI[IHHOTO MPOEKTYy Ta PO3PAXyHOK HOTO
€KOHOMIYHOI JIOIJIBHOCTI.

JlociiKeHHS! IPYHTYEThCSL HA pETPOCIEKTUBHOMY aHali31, CTATUCTUYHUX JaHUX,
a TakoX 3aKOHOJABYMX 1 HOPMATHUBHUX JOKyMeHTax. OTpuMaHi pe3ylbTaTH MOXKYTb
OyTM KOPHUCHHUMHM JJisi 1HBECTOPIB Ta MIANPUEMIB, L0 IIKABISATHCA PO3BUTKOM
ractpoHomiyHoro Oi3Hecy B IlIBeiinapii, a Tako>k BHECTH BaroMuii BHECOK y 30aradeHHs
MICIICBOI TaCTPOHOMIYHOI CIICHH Ta MIJABHINCHHS i1 MPUBAOJIMBOCTI I TYPHCTIB Ta
MICLIEBUX MEIIIKAHIIIB.

Kniouosi cnosa: 1llBeiinapisi, kaB’spHsi, IHBECTUIIIIHUI TPOEKT, TACTPOHOMIYHUHN

O13HeC, aHaITI3.



SUMMARY

Faizulova E.L. Development and ways of implementation of the international
investment project «Opening a coffee shop in Switzerland)

The paper addresses the topical issue of developing an investment project in the
gastronomy sector, particularly the opening of a café in Switzerland. It is noted that
Switzerland is known for its economic stability and attractiveness to investors, serving as
a significant financial center and hub of innovation.

The research aims to analyze the investment opportunities in the gastronomy sector
in Switzerland and to develop an investment project for opening a café.

The tasks of the study include analyzing the economy and foreign economic
relations of Switzerland, examining the market of gastronomic services in the country,
developing an effective investment project, and calculating its economic feasibility.

The research is based on retrospective analysis, statistical data, as well as
legislative and regulatory documents. The obtained results can be useful for investors and
entrepreneurs interested in the development of gastronomic businesses in Switzerland,
contributing significantly to enriching the local gastronomic scene and enhancing its
attractiveness for tourists and local residents.

Keywords: Switzerland, café, investment project, gastronomy business, analysis.
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