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ABSTRACT

Mamedova A.A. Development and ways of implementation of the international

investment project «Open a social media marketing agency in Englandy

The degree paper considers theoretical and practical aspects of the positioning of
marketing in social networks and its impact on business in England, studies the state and
trends of its development, as well as systematizes the classification of the studied product
group and factors that shape the range and quality. A study of the UK market and the
relevance of this industry in 2022, resulting in the highest quality business strategy for the
agency, has been conducted.

This has allowed modelling the situation in the social marketing market, segmenting
potential customers in the market under the study, determining the customer’s profile and
developing a business strategy for the future, which enables justification of the production
and product range policies of the researched area.
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AHOTAINIA

Mameoosa A.A. Po3pobka ma wnaxu peanizayii MidCHApoOOHO20 IH8ECMUYIUHO20

npoexmy « Biokpumu mapxemunzoee a2eHmcmeo 8 CoyianbHux mepexcax 8 Aneniiy

Y poOOTI pO3TIIIHYTO TEOPETUYHI 1 TPAKTUYH1 ACTIEKTH MMO3UI[IOHYBAaHHS MaKpETUHTa
y COIliaIbHUX MEpekax 1 Moro BIUTMB Ha OM3HEC B AHIJIT , TOCIIKEHO CTaH Ta TCHJICHIIIT
HOro pO3BUTKY, CHCTEMAaTHU30BaHO KiIacH(IKallilo JOCHIKYBaHOI TpPyNu TOBapiB Ta
YHUHHUKH, 1110 (POPMYIOTh aCOPTUMEHT 1 SKICTh. [IpoBeieHO AOCTIIKEHHS! pUHKY AHIJIIT Ta
aKWyaJIbHICTB 11i€1 rany3i 'y 2022 roiii, B pe3ysbTaTi 40T BUSBJICHO HaHOUIbII AKICHY Oi13HEC
cTaTeriio I arcHcna.

Ile 103BONMMJIO 3MOJENIOBAaTH CHUTYallll0 Ha PHUHKY COLIaJbHOTO MAapKETHUHKY,
IIPOBECTU CETMEHTYBAaHHsI MOTEHIIITHOTO KIIi€HTa HA JOCIiI)KYBAaHOMY PHUHKY, BUSHAYUTH
NOPTPET KIIIEHTA Ta CKJIACTH O13HEC CTpaTerito Ha MalOyTHe, 110 JO3BOJIMIO OOTPYHTYBATH
BUPOOHUYY Ta ACOPTUMEHTY MOITUKY MIAMPUEMCTB JTOCHTIKYBAHOT ChepH.

Kiro4oBi cjioBa: MapKeTHHT, areHCBO COIIaIbHUX 3Mi, COIllaIbHI MEPEKHU.
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