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AHOTAIIS

I'onoBko M.C. Opranizariiis poOoTH internet-marasuny.

Kpanidikamiitna pobota mpucBsUe€Ha opraHizaiii iHTEpHET-Mara3uHy. Y Hil
JOCIIJIKY€EThCS TUHAMIKA PO3ApiOHOTO TOBapoOOOPOTY 3a pPI3HUMH TOBAPHUMU
KaTeropisMH, 30Kpema, Kitacudikallisi, aACOPTUMEHT Ta SKICTh MPOAYKITii. AHATI3YIOThCS
OpraHi3allifHO-eKOHOMIYHI ~ aCHeKTH JISUIBHOCTI  IHTEpHET-MarasuHy, CHCTeMa
NpOAaKiB HEMPOJOBOJBUMUX TOBAapiB B YKPAiHCBKOMY pPUTEINl, Ta yHOpaBIiHHS
acoptuMeHTOM. OcoOJMBY yBary MpUIIJICHO BUBYEHHIO CIOXKMBYMX CETMEHTIB Ta
PO3pOoOII MOPTPETY MOTEHIIIMHOTO KIIIEHTA, IO JoroMarae e(peKTUBHO 3/1HCHIOBATH
MapKeTUHIOB1 cTpaTerii. TakoX AOCHIAKEHO OpraHi3alil0 TOProBO-TEXHOJIOTIYHOTO
Ipoliecy, BKIIOYAIOUM JIOTICTUKY, YIpPaBIIHHS 3amacaMu, OoOpoOKYy 3aMOBIICHb Ta
CHUCTEeMY OOCIYroByBaHHS KIIIEHTIB, IO € KIOYOBUMH JUIS ONTHUMI3allii poOOTH

IHTEpPHET-Mara3uHy.

Kaw4yoBi caoBa: mnpopaxi, IHTepHET-Mara3uH, acOPTUMEHT, OpraHizallis,

TOPT1BJIS.

SUMMARY

Holovko M.S. Organization of the online store.

The qualification work is devoted to the organization of an online store. It
examines the dynamics of retail turnover in various product categories, in particular,
classification, assortment and quality of products. The organizational and economic
aspects of the online store, the system of sales of non-food products in Ukrainian retail,
and assortment management are analyzed. Special attention is paid to the study of
consumer segments and the development of a portrait of a potential client, which helps
to effectively implement marketing strategies. The organization of the trade and
technological process, including logistics, inventory management, order processing and
customer service system, which are key to optimizing the operation of an online store,
iIs also investigated.

Keywords: sales, online store, assortment, organization, trade.
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