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AHOTAILUS

Topenuy M.C. Konxypenmocnpomoocnicms npooyKyii nionpuemcmea i po3pooka
3ax00i8 w000 ii Ni0BULEHHSL.

VY kBamdikariiaiii podoti OakanaBpa Oyio 3IIMCHEHO MapKETHHTOBUN aHaIIi3
nisibHOCTI  mignpuemctBa TOB «I'TP-IHTEPHEIIIHJI». byno  mocmimkeHno
KOHKYPEHTOCTIPOMOXHICTh HOTO TMpoayKIlii. byno Bu3HaueHO OCHOBHI MeToAu ii
MIJBUIIEHHS KOHKYPEHTOCIPOMOKHOCTI, 30KpeMa IUISIXOM 3allpOBAXKEHHSI OHOBJICHOI
MapKETHHTOBOI CTpaTerii.

Kiro4uoBi cioBa: MapkeTHUHrOBUM aHaji3, KOHKYPEHTOCIPOMOXKHICTh MPOAYKIIii,
MapKETUHIOBA CTPATETIs.

Horenych M.S. Competitiveness of enterprise's products and development of activities
to improve it.

In the bachelor's thesis, a marketing analysis of the activities of GIR-
INTERNATIONAL LLC was carried out. The competitiveness of its products was
investigated. The main methods of increasing its competitiveness were identified, in
particular by introducing an updated marketing strategy.

Keywords: marketing analysis, product competitiveness, marketing strategy.
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