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AHOTALIIA

Cunopenko A.€. JlocnipkeHHs] PUHKY KOCMETHMYHUX TOBapiB Ta MOMUTY iX
CIIO’KHMBAYiB.

Y po0OTI pO3rASHYTO TEOPETHYHI acCHeKTH AOCHiKeHHs isibHOocTi TOB
«bBOMOH/I I'PVYIII». [IpoananizoBaHO CTaH, TEHAEHIII Ta MEPCHEKTUBU PO3BUTKY
PUHKY KOCMETUYHHUX TOBapiB Ta MOro CErMeHTIB. PO3MISIHYTO TEOpPETHYHI ACIEKTH
kinacudikaiii KOCMETUYHUX TOBapiB Ta IX MOKa3HUKIB sikocTi. HaBeeHO eKOHOMIUHY
xapaktepuctuky TOB « bBOMOH/] I'PVYIIIT». CuctemaTn30BaHO METOAWYHI T AXOAH
70 BHUBYCHHS IIONMUTY CIHOXXHBAYiB 3 YpaxXyBaHHSIM OCOOJUBOCTEH CIIOKWBAaHHS
KOCMETUYHUX TOBAPIB.

JlocmKEeHO CTPYKTYpY acOpPTUMEHTY KOCMeTHYHMX ToBapiB B TOB
«BOMOH/I I'PVIIII». [IpoBeneHo TOBapO3HABUY €KCIIEPTU3Y TOHAIBHUX KPEMIB, IO
peanizyrotbes B TOB « BOMOH/JL I'PYIIII».

Posrnsnyro nuisixu migBuieHHs oOcariB npoaaxie B TOB «bOMOH]]
['PYIIID.

BuByeHo wampsiMmu QopMyBaHHA TONMHTY HAa KOCMETMYHI TOBapu Ta ixX
acopTUMEHT. Bu3HaueHHs MOPTPETy MOTEHIIMHOTO CIOKKMBauYa KOCMETUYHUX TOBAPiB
mii TOB  «bOMOHJL T'PVYIIII». 3anpornoHoBaHO NUIAXH — ONTHMI3AIlii
acoptuMmenTHoro noprdens TOB «k BOMOH/] I'PYIIII».

KirouoBi cioBa: acopTHUMEHT, SIKICThb, TOHaJIbHI KpPEMH, aCOPTUMEHTHHI
noptdenn, ToBapO3HABUA EKCIIEPTH3a, CETMEHTYBaHHSI.

SUMMARY

Sydorenko A.E. Research of the market of cosmetic products and the demand
of their consumers.

Theoretical aspects of the study of the activities of "BOMOND GROUP" are
considered in the work. The state, trends and prospects for the development of the
cosmetic goods market and its segments are analyzed. The theoretical aspects of the
classification of cosmetic products and their quality indicators are considered. The
economic characteristics of "BOMOND GROUP" are given. Systematized methodical
approaches to the study of consumer demand, taking into account the peculiarities of
the consumption of cosmetic products.

The structure of the assortment of cosmetic products at "BOMOND GROUP"
was studied. A trade examination of tonal creams sold at BOMOND GROUP was
conducted.

Ways to increase sales volumes at "BOMOND GROUP" were considered.

The directions of the formation of demand for cosmetic products and their range
have been studied. Determination of the portrait of a potential consumer of cosmetic
products for "BOMOND GROUP" . Ways to optimize the assortment portfolio of
"BOMOND GROUP" are proposed.

Keywords: assortment, quality, tonal creams, assortment portfolio, product
expertise, segmentation.
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