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AHOTALIA

[Toropina JI.P. JlocmipkeHHsI pO3BUTKY PUHKY ITyKpY 3a HOTO TOBapO3HABUMMH
XapaKTepUCTUKAMHU

Y po6oTi po3ISTHYTO TEOPETUYHI OCHOBH JIOCTIHPKEHHSI PUHKY ITyKPY.

[IpoananizoBaHo cTaH 1 TeHJACHINT pUHKY HyKpy. HaBemeHo iHdopmarliito mpo
KJIacU(1KaI[iI0 Ta MOKA3HUKHU SIKOCTI I[yKpY.

[Tomano xapakrepuctuky aisuibHOCTI TOB «ATBb-Mapket». [ocmimkeHo
aACOPTUMEHT LIyKpY BJIaCHUX TOProBux Mapok B cynepmapketax TOB «ATb-mapker».

[IpoananizoBaHO OTpUMaH1 Pe3yabTaTH OPTaHOJENTUYHUX Ta (PI3UKO-XIMIYHUX
JTOCHIHKEHB SKOCTI JIOCIIKEHUX 3pa3KiB IIyKPY.

[IpoBeneHO cerMeHTYBaHHS TOKYMINB IYKPy Ta CKIAJACHO TIOPTPET
MOTEHIIIMHOTO crokuBava. [Iporno3oBaHo 00CAT MpoAakiB B CETMEHTI ITyKpY.

KirouoBi cioBa: pUHOK IIyKpy, BJIACHI TOPrOBI MapKH, aCOPTHUMEHT, SIKICTb,

TOBapO3HABYA XAPAKTEPUCTHUKA, 1I€HTU(IKALIIS, CETMEHTALlis], IPOTHO3YBaHHS.

SUMMARY

Pogorila D.R. Research on the development of the sugar market according to its
product characteristics

The paper considers the theoretical foundations of the sugar market research.

The state and trends of the sugar market are analyzed. Information on the
classification and quality indicators of sugar is provided.

A description of the activities of LLC "ATB-Market" is given. The assortment of
sugar of its own brands in the supermarkets of LLC "ATB-Market" is studied.

The results of organoleptic and physicochemical studies of the quality of the
studied sugar samples are analyzed.

Segmentation of sugar buyers is carried out and a portrait of a potential consumer
Is drawn up. Sales volume in the sugar segment is forecasted.

Keywords: sugar market, own brands, assortment, quality, product

characteristics, identification, segmentation, forecasting.
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