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AHOTALIA

ITanyoxa H.B. «KomyHikaniiiHa MOJITHKA KOMYHAJbHOIO MiANPUEMCTBA Ta
HANPSAMH ii YI0CKOHAJIEHHSD)

VY xBamiikamiiiHiii poOoTi OakalaBpa POaHANII30BaHO TEOPETUYHI ACIEKTH
KOMYHIKAIIITHOT ~ MONITHKK  TIANPUEMCTBA, PO3KPUTO KaHAIM  MAPKETUHTOBUX
KOMYHIKAIlil Ta JOCIIHKEHO OCOOJMBOCTI YIPAaBIiHHS KOMYHIKAIITHOIO TOJITHKOIO
KOMYHAJbHOTO TMiAnpueMcTBa. [IpoBeneHO aHami3 MapKETHHTOBOI MISUTBHOCTI Ta
KOMYHIKaIiiiHoi momTuku KomyHanpHoro mianpuemctBa KII «JlHimpoBogokaHam.
[IpoBeneHo anani3 pUHKY KOMYHaJIbHUX MOCIYT Ta MapKeTHMHroBoro cepenonuina KII
«/InimpoBonokanan». IlpoBeneHo  cermenTyBaHHs — crnoxuBadie — nocayr — KII
«/InimpoBojokaHam»  Ta  MNO3ULIOHYBaHHS  mianpuemcTBa.  IIpoaHanizoBaHO
MapKETUHTOBY KoMyHikaliiiHy nomtuky KII «JlHimpoBopokaHai», BUSBIECHO CHJIBHI 1
cnaOKl CTOPOHM Ta HAJaHO OIIHKY CTpaTerii po3BUTKY mianpuemctsa. IIpoBeaeHo
MapKEeTUHTOBE JOCHIIKeHH KoMyHikaiiiHoi nomituku KII «/[ninmpoBomokaHam» B
COILIIAIbHUX MEpekax Ta OOIPYHTOBAHO HANpsSMHU i1 yJoCKOHaleHHA. HamaHo ouiHKY
€(hEeKTUBHOCTI 3alIPONIOHOBAHUX 3aXO/I1B.

KarwuoBi cioBa: KoMmyHiKalliifHa TMOJITHKA, COILIAJIbHI MEpPEeXi, KOMyHaJIbHE

M1IPUEMCTBO, MAPKETUHTOBA A1SUTHHICTh, MAPKETHHTOBE CEPEIOBUIIIE.

SUMMARY

Panchoha N.V. “Communication policy of a municipal enterprise and
directions for its improvement”

The bachelor's thesis analyzed the theoretical aspects of the company's
communication policy, revealed the channels of marketing communications, and
explored the peculiarities of managing the communication policy of the utility company.
An analysis of the marketing activity and communication policy of the utility enterprise
ME "Dniprovodokanal" was carried out. An analysis of the market for communal
services and the marketing environment of ME "Dniprovodokanal" was carried out.
Segmentation of consumers of services of ME "Dniprovodokanal" and positioning of
the enterprise was carried out. The marketing communication policy of ME
"Dniprovodokanal" was analyzed, its strengths and weaknesses were identified, and an
assessment of the company's development strategy was provided. A marketing study of
the communication policy of ME "Dniprovodokanal" in social networks was conducted
and directions for its improvement were substantiated. An assessment of the
effectiveness of the proposed measures is given.

Keywords: communication policy, social networks, utility enterprise, marketing
activity, marketing environment.
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