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AHOTAIIS

I'ycapesuu O.JI. Cucrema crumy/IlOBaHHf 30yTy st O0aAHKIBCHKOIO
NPOAYKTY Ta NUISAXH ii BJOCKOHAJIEHHSI.

JlumomMHa poOOTa TPHUCBSYEHA BHBYCHHIO TEOPETHUHUX AaCMEKTIB Ta
MPAKTUIHUX PO3POOOK MO0 CHUCTEMH CTHUMYJIIOBAaHHSA 30yTy B OaHKIBCHKOMY
CEKTOpi, 3 OCHOBHUM (HhOKyCOM Ha IisTbHOCTI AkmioHepHoro toBapuctsa "OTII
BAHK". Po3risiHyTi TeopeTWyHi 3acajy YINpPaBIiHHA CTUMYJIIOBaHHSM 30yTy Ta
aHaji3 0CcoOJIMBOCTEN PHHKOBOTO cepeoBUIlla 0aHKIBCHKOTO CeKTopy. B poboTi
MPE/ICTaBIICHI KOHKPETHI HAMIPSIMU BJIOCKOHAJICHHS! CUCTEMHU CTUMYJIIOBAHHS 30yTYy
J1si 0aHKIBCHKOTO TMPOAYKTY Ha mpukiaal gociimkysaHoro AT "OTII BAHK".
Pe3ynpTaTti poOOTH MOXKYTh OyTH BUKOPUCTAH1 JJIs MPAKTHYHOTO 3aCTOCYBaHHS Ta
nigBUILeHHs eekTuBHOCTI MapkeTuHroBoi crpaterii AT "OTII BAHK".

KuirouoBi cjioBa: cucrteMa CTUMYJIOBaHHS, 30yT, OaHKIBCHKMN NPOAYKT,
mapkerunrona ctpareris, AT "OTII BAHK".

SUMMARY

Husarevych O.D. Sales stimulation system for banking products and ways
of its improvement.

The thesis is dedicated to studying theoretical aspects and practical
developments related to the sales stimulation system in the banking sector, with a
primary focus on the activities of Joint Stock Company "OTP BANK". The
theoretical foundations of sales stimulation management and analysis of the market
environment in the banking sector are considered. The paper presents specific
directions for improving the sales stimulation system for banking products using the
example of the investigated JSC "OTP BANK". The results of the research can be
applied in practice to enhance the effectiveness of the marketing strategy of JSC
"OTP BANK".

Keywords: stimulation system, sales, banking product, marketing strategy, JSC
"OTP BANK".
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