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AHOTALIISA

Cepko Bacunv Cepeitiosuu. Oyinka iHeecmuyiinoi npusabiusocmi

kpain CxioHoi €8ponu: KOMNApamueHuLl anais.

Kpanidikamiiina po6GoTa mNpuCBIYEHA MNPOTHO3YBAHHIO 1HBECTHUIIMHOI
npuBabauBoCTi Kpain CxinHoi €Bponu. B poGoTi po3risiHyTO JeKibKa METOIUK
JUTSL pO3paxyHKy 1HBECTHUIIMHOT TpuBadiuBocTi, a came: “FOHKTAI” ta “Doing
business”. IIpoBeaeno anani3 aiasa kpaid CxigHOi €Bpomnu 3riHO HUX METOAUK.
[ToGynoBaHO MOJI€Nb JIsl TPOTHO3Y 1HBECTHUIIMHOT MPUBAOIMBOCTI 1 HA OCHOBI
11€i MOoJIeTl po3po0JIEHO PEKOMEH AN IJIsl TTOKPAIIEHHS [[bOTO MOKAa3HUKA JIJIs
KOKHOI KpalHU.

Knrwuoei cnoea: ineecmuuyiiina npusaoaueicmo, FOHKTA/], mooens,

npPocHO3HI 0aHi, peanvHi 0aHi, iIHOEKC HAOXO00XHCEHHA THEeCMUYIL.

ANNOTATION

Serko Vasyl. Assessment of the investment attractiveness of Eastern
European countries: a comparative analysis.

The qualification work is devoted to forecasting the investment
attractiveness of Eastern European countries. The work considers several
methods for calculating investment attractiveness: "UNCTAD" and "Doing
business”. The analysis was carried out for the countries of Eastern Europe
according to these methods. A model for forecasting investment attractiveness
was built, and recommendations were developed to improve this indicator for
each country based on this model.

Key words: investment attractiveness, UNCTAD, model, forecast data,
real data, investment income index.
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