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AHOTAIIIA

Jlokors K.B. ToBapo3naBya omiHka M'scHuX HamiBpaOpukariB Ta
CErMEHTYBaHHS iX CIIOYKHBaYiB.

VY po6OTI pO3IIISTHYTO TEOPETHUHI ACTICKTH JOCIIIPKEHHS aCOPTUMEHTY Ta SIKOCTI
M'sscHnx HamiB(aOpukatiB. JlocmimkeHo M’ ACcHI HamiBhaOpUKaTH: CTaH Ta TEHICHITT
puHKY. BuBUeHO Kiacudikallito Ta BAMOTH AJIs IKOCT1 M’ SICHUX HarliB(paOpHKaTiB.

[TpoBeneHo MOCIiIKEHHS SKOCTI Ta aCOPTUMEHTY M’ SICHUX HammiBhaOpuKaTiB B
TOB «Cinbno-®yn». IpoananizoBano aisuibHOCTI TOB «Cinbno-®yny». [IpoBeneno
nocaipkeHHs acoptumenTy B TOB “Cinmpnio-®yn”. HaBenena ToBapo3HaBua OIliHKA
sakocTi M’sicHux HaniBdadpukatiB B TOB «Cinbno-®Oyny.

HocnikeHo npoiiec GopMyBaHHs MONUTY Ha M’sicH1 HamiBdabpukatu B TOB
“Curpnio-Oyn”. HaBeneHo MOpsI0K BUBUECHHS MOMUTY HA MIANPUEMCTBAX PO3APiOHOT
Toprisii. [IpoBeneHo cerMeHTyBaHHS CIIOKMBa4diB M'sicHuX HamiBpadbpukatie B TOB
“Cutbnio-®yn”.

KirouoBi cioBa: M’scHI  HamiBpaOpukaTtH, acOpTUMEHT, Kiacudikaris,
CETMCHTYBAaHHS, BUBYCHHS TTOTIHUTY.

SUMMARY

Lokot K.V. Commodity assessment of meat semi-finished products and
segmentation of their consumers

The paper deals with theoretical aspects of researching the range and quality of
meat semi-finished products. Meat semi-finished products were studied: the state and
trends of the market. The classification and requirements for the quality of meat semi-
finished products have been studied.

A study of the quality and assortment of meat semi-finished products was
conducted at Silpo-Food LLC. The activity of "Silpo-Food" LLC was analyzed. A
study of the product range at Silpo-Food LLC was carried out. The product evaluation
of the quality of meat semi-finished products in Silpo-Food LLC is given.

The process of formation of demand for semi-finished meat products at Silpo-
Food LLC was studied. The procedure for studying demand at retail trade enterprises
IS given. The segmentation of consumers of meat semi-finished products in LLC
"Silpo-Food" was carried out.

Keywords: meat semi-finished products, assortment, classification,
segmentation, study of demand.
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