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AHOTAIIS

CnecuBnea K.C. Ilnsxu ynockoHaleHHS TOBapHOro mnoptdento 3aco0iB
0COOMCTOT TITIEHH TSI MAJTIOKIB.

Y po6oTi po3rIIIHYTO 0COOJMBOCTI (hOPMYBaHHSI ACOPTUMEHTY, KiIacH(iKaIlio,
XapaKTEPUCTHKY ACOPTUMEHTY 3ac00iB OCOOMCTOI TIri€HW JJII MAJIOKIB Ta OCHOBHI
METOJIM YIOCKOHAJICHHS] aCOPTUMEHTHOTO MOPTQEITIO.

[IpoananizoBaHo opraHizailito, 00’€KTH Ta METOAM TOCHIDKEHHS. 3MIHCHEHO
aHalli3 SIKOCTI JOCHIDKYBaHMX 3pa3KiB TOPrOBHX MapoK MIATY3KiB. 3po0JieHo
MOPIBHAHHA TOKa3HUKIB aHaMi3y SIKOCTi, cepel JOCHIIKyBaHUX 3pa3KiB. 3a3HAYCHO
0COOJIMBOCTI BITYM3HSHOTO PUHKY 3aC001B OCOOMCTOI TTiEHH JIJIST MATIOKIB.

[IpoananizoBaHO CTPYKTYpY aCOPTHMEHTY 3ac00iB OCOOHCTOI TITi€HH IS
MamtokiB. Po3pobneno marpuunnii ABC ta XYZ aHanmi3 acOpTUMEHTY TOBapiB B
marasuti Ne 350 TOB «ATB-MAPKET». 3a pesynsratamu cymimenoro ABC-XYZ-
aHai3y 3/IIMCHEHO YJOCKOHAJIEHHS aCOPTUMEHTHOro mopTdernto 3acobiB 0coOUCTOT
ririeau i MmanrokiB B Marazuai Ne 350 TOB «ATB-MAPKET».

KirouoBi cioBa: acopTuMeHTHHI mopTdenb, 3aco0M OCOOUCTOI TITIEHU IS
MAaJIOKIB, TOBaPHUI aCOPTUMEHT, MIATY30K JUTAYUN NAnepoBUil, SKICTb, MATPUUHUN
ABC ta XYZ aHani3 acOpTUMEHTY TOBapiB.

SUMMARY

Spesivtseva Kateryna. Ways to improve the range of personal care products for
babies.

The peculiarities of assortment formation, classification, characteristic of
assortment of personal hygiene means for kids and main methods of assortment
portfolio assortment are considered in the work.

The organization, objects and methods of research are analyzed. The analysis of
quality of researched samples of trademarks of diapers is carried out. A comparison of
quality analysis indicators among the studied samples is made. The peculiarities of the
domestic market of personal hygiene products for babies are indicated.

The structure of the range of personal hygiene products for babies is analyzed.
Matrix ABC and XYZ analysis of the range of goods in the store Ne 350 LLC «ATB-
MARKET» was developed. According to the results of the combined ABC-XYZ-
analysis, the assortment portfolio of personal hygiene products for babies in the store No
350 LLC «ATB-MARKET» was improved.

Key words: assortment portfolio, personal hygiene products for babies, product
range, baby paper diaper, quality, matrix (ABC) and XYZ analysis of product range.
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