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AHOTANIA

Konecnux K.O. Amuaniz punky pexiamu i YOOCKOHANEHHS KOMNAEKCY MAapKemuHey
PEKIaMHO20 azeHmcmaa.

B xBamidikariiitHiii poGoTi pO3IISIHYTI OCHOBHI MIiAXOIU 10 aHATI3y PUHKY PEKIaMH,
CYTHICTh 1 3MICT KOMIUIEKCY MAapKETHHTY pEKJIaMHOTO areHTCTBa, IIPOaHaII30BaHi
0COOJIMBOCTI KOMIUIEKCY MAapKETHHTY PEKJIaMHOTO areHTCTBA i 4ac BOEHHOTO CTaHy B
YkpaiHi, HaJjaHa XapaKTepUCTHKA TOCIOJAPChKOi JiSUTbHOCTI, BHYTPIIIHBOTO CEPEOBHILA
Ta KOMILIEKCY MapKeTHHTY pekiaamHoro areHTctBa ADINDEX, npoanaiizoBaHe 30BHIIIHE
mapkeTuHroBe cepegonuie areHtctBa ADINDEX. Byno Buxonano SWOT- anamiz Ta
BHU3HAUEHI OCHOBHI HANpPSIMKU YJIOCKOHAJIEHHS KOMIUIEKCY MAapKETHHIY PEKJIaMHOro
arenrctBa ADINDEX, po3pobiieHi 3axoud 3 YJOCKOHAJICHHS KOMILIEKCY MapKETHHTY
pexnamHoro arenrctBa ADINDEX, chnpsMoBaHi Ha MOKpamleHHS pOOOTH areHTCTBa
ADINDEX, 30inblIeHHS  3aJ0BOJICHOCTI  KJIIEHTIB 1  JOCATHEHHS  OUIBIIOT
KOHKYPEHTOCIPOMOKHOCTI HAa PHUHKY MAapKETMHTOBHX MOCAyr. BusHaueHi Oromxer
MapKETHUHTY 1 OYiKyBaHi pe3yJIbTaTH.

Kiro4oBi ciioBa: pUHOK pekjaMHu, KOMIUIEKC MapKETHHIY, pEKJIaMHE areHTCTBO,
MapKETHHTOBE CEPEAOBHUIIE, MIKPOCEPEIOBHINE, MAaKPOCEPEIOBHINE, YIOCKOHAJICHHS
KOMIUIEKCY MapKETHUHTY

SUMMARY

Kolesnyk K.O. Analysis of the advertising market and improvement of the marketing
complex of an advertising agency

The qualification work considers the main approaches to the analysis of the
advertising market, the essence and content of the marketing complex of an advertising
agency, analyses the features of the marketing complex of an advertising agency during
martial law in Ukraine, provides a description of the economic activity, internal environment
and marketing complex of the ADINDEX advertising agency, analyses the external
marketing environment of the ADINDEX agency. A SWOT analysis was performed and the
main directions for improving the marketing complex of the ADINDEX advertising agency
were identified, measures to improve the marketing complex of the ADINDEX advertising
agency were developed, aimed at improving the work of the ADINDEX agency, increasing
customer satisfaction and achieving greater competitiveness in the marketing services
market. The marketing budget and expected results were determined.

Keywords: advertising market, marketing complex, advertising agency, marketing
environment, microenvironment, macroenvironment, improvement of the marketing
complex.



PO31JI 1. TEOPETUKO-METOANYHI OCHOBU AHAJII3Y PUHKY PEKJIAMMU I
O®OPMYBAHHA KOMIUIEKCY MAPKETHUHI'Y PEKJIAMHOI'O ATEHTCTBA...10

1.1. [TiAX0au 10 QHATIZY PHHKY PEKITAMU . .. uutteeentteeneteeeneeenseeeseeeaneeeaneeaneenns 10
1.2. CyTHICTb 1 3MICT KOMIUIEKCY MAPKETHHTY PEKJIAMHOTO QT€HTCTBA. ...\ ueeneennenennne. 15

1.3. Oco6IMBOCTI KOMILJIEKCY MapKETHHTY PEKIAMHOTO areHTCTBAa B yMOBAaX BOEHHOTO

CTAHY B Y KPATHI .« .ttt tttette ettt et et et e et et e et e et e et e et e et et et e e e aeeenees 18
PO3IJI 2. AHAJII3 MAPKETHMHI'OBOI'O CEPEJJOBUIIIA 1 KOMIUJIEKCY
MAPKETHUHI'Y PEKJTAMHOI'O ATEHTCTBA.......oii 24
2.1. XapaktepuCTHKa BHYTPIITHBOTO CEPEAOBUINA I KOMIUICKCY MapKETHHTY PEKJIaMHOTO
areHTCTBA ADINDEX . ... .o 24

2.2.AHani3 OCHOBHUX TE€HJICHIIIN YKPATHCHKOTO PUHKY PEKIIAMU . .. 'vveeeeenneeenraannennsn. 38
2.3. AHaui3 3MiH IHTEpHET PEKIaMH BITYM3HSHUX KOMIAHIHN MiJT 9ac BIHHU.................. o1
2.4. AHai3 30BHIIIHHOTO MAPKETUHTOBOTO CEPEIOBHIIA. ...\ veevveeennreeennnennnaennneeennnen..00
2.4.1. AHATI3 MIKPOCCPCHOBHIIIA. ... vveenuteeentteeennteeentaeeenseeaneeeaneeeareeeaeeannnens 60
2.4.2. Anami3 makpocepenoBuia. PEST- aHaMi3.......cooooiiiiiiiiii e 65

2.5. SWOT- aHnaniz Ta BU3HAYCHHSI HAMPSIMKIB YJIOCKOHAJICHHS KOMILJIEKCY MApKETHUHTY

areHTCTBA ADIN D E X ..o e e ettt aei.. 08
PO3IJ1 3. OCHOBHI HAIIPAMKM BJIOCKOHAJIEHHA  KOMIIJIEKCY
MAPKETUHI'Y PEKJTAMHOTI'O ATEHTCTBA ADINDEX ..o, 72

3.1. JocnigxeHHs ynogo0aHb CIIOKKUBaY1lB CTOCOBHO CKJIAJJOBUX KOMILJIEKCY MapKETUHTY /2

3.2. Po3po0ka 3axo/iB 3 yA0CKOHAJIEHHS KoMIuIekcy MapkeTuHry arentctBa ADINDEX..84

3.3. bromkeT MapKETUHTY Ta BU3HAYEHHS €()EKTUBHOCTI 3alIPOTIOHOBAHUX 3aXO/IB......... 91
BUCHOBK. ... e et e 96
CIHIMCOK BUKOPUCTAHUX JIKEPEJL. ..o 99

TOTATK. ... 106



