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AHOTALIS

l'aBpuna .JI. 3acTocyBaHHS CHHTETHYHUX 3acO00iB MapKETUHTOBUX
KOMYHIKaIllil B MAPKETUHTOBIA AISUIBHOCTI MIANPUEMCTBA.

B kBanmidikamiitHiii poOoTi OakanaBpa pO3rISHYTO TEOPETHUKO-METOINYHI
OCHOBU 3aCTOCYBaHHS CHUHTETHYHHMX 3aC00IB MAapKETHHTOBHUX KOMYHIKalild B
MapKETUHTOBIN JISIIBHOCTI MIANPUEMCTBA, BUKOHAHO MapKETUHTOBHI aHami3 Ta
ayJIUT MapKETUHTOBOI MisNIBHOCTI, pO3p00JIEHO peKOMEH Aallil 11010 BIPOBAKEHHS
CUHTETUYHHX 3aC001B MAPKETUHIOBUX KOMYHIKal1il y aisibHICTE TOB «YABU!». 3
ypaxyBaHHsiM crnenudiku npoaykuii TOB «YSABU!» Ta KOHKYpEHTHUX YMOB
3alpONOHOBAHO PEOPEHAUHT Ta PEMO3UILIIOHYBaHHS, PEKOMEHI0BAHO BKJIIOYATH 0
cTparterii mMpoCcyBaHHs 1HTETpaIil0 IHCTPYMEHTIB MApPKETUHTOBUX KOMYHIKAIliH, 1110
CHPUATUME M1JBUIIEHHIO 3aJy4€HOCTI Ta J0sIbHOCTI croxkuBauiB TOB «YABU!».

KnrodoBi cnoBa: CHHTETHYHI 3aCO0M, CHUHEPTisl, KOHKYPEHTOCIHPOMOXKHICTb,
IHTErpoBaHl MapKETUHTOBl KOMYHIiKallli, JIOSUIbHICTh, MapKETUHIOBAa CTpaTeris
npocyBanHs, TTL-peknama, comianbHi Mepexi, 1HPIOEHCEPU, MAPKETUHT MO/,
MepYaHJal3uHT, BUCTaBKa, aijpkuTamizaiis, 1.

SUMMARY

Gavryna Ya.D. Application of synthetic means of marketing communications
in the marketing activities of the enterprise.

The bachelor's qualification work considers the theoretical and methodological
foundations of the application of synthetic means of marketing communications in
the marketing activities of the enterprise, performs marketing analysis and audit of
marketing activities, develops recommendations for the implementation of synthetic
means of marketing communications in the activities of LLC "IMAGINATION!".
Taking into account the specifics of the products of LLC "IMAGINATION!" and
competitive conditions, rebranding and repositioning are proposed, it is
recommended to include the integration of marketing communications tools in the
promotion strategy, which will help increase the involvement and loyalty of
consumers of LLC "IMAGINATION!".

Keywords: synthetic means, synergy, competitiveness, integrated marketing
communications, loyalty, marketing promotion strategy, TTL-advertising, social
networks, influencers, event marketing, merchandising, exhibition, digitalization,
Al
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