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AHOTANLIA

Haymenxko B.C. Po3pooka mapkemunzo60i cmpamezii  npoOMUCI08020
nionpuemcmaa.

Y poboTi BupimyeTbes mpodiieMa po3poOKH Ta BIPOBAIHKEHHS MAapKETUHTOBOT
cTparerii npomucioBoro mignpuemctBa TOB BK® “EnexrponmpompemoHT”  miis
3MEHIIIEHHS 3aJeKHOCTI BiJ CTaHy EKOHOMIKM YKpaiHu, 30UIblIeHHS NOpubyTKy Ta
cTabuI3amli 3aBaHTAKEHHSI BUPOOHUITBA. [JIs1 IbOTO PO3IJSHYIM TEOPETUKO-METOAUYHI
OCHOBHU (pOpMYBaHHsSI MapKETUHIOBOI cTpaTerii. BUKOHanMu aHani3 pUHKY IPOMUCIOBOTO
PEMOHTY €JIEKTPOOOIaiHaHHsI YKpaiHW, BHYTPIIIHBOIO Ta 30BHIIIHHOTO CEPEIOBUIIA
nianpuemMcTBa. Ha OCHOBI OTpUMaHUX JaHMX, pO3pOOMIIM MAapKETUHIOBY CTpAaTEriio Ta
3axoau I ii BIpoBaJKeHHs. JlOBenM JOLUIBHICTh Ta €(EKTUBHICTb MapKETHHIOBOI
CTpaTerti.

Kniwowuosi cnosea: MapKeTUHT, MapKETUHIOBa  CTpaTeris, IPOMHUCIOBICTS,

€JIEKTPOOOIIaJHAHHS, EHEPTE€TUKA, IOCIYTH 3 PEMOHTY.

SUMMARY

Naumenko V.S. Development of a marketing strategy of an industrial enterprise.

The Master’s thesis solves the problem of developing and implementing a marketing
strategy for the industrial enterprise "Electropromremont” to reduce dependence on the
state of the Ukrainian economy, increase profits and stabilize production load. To do this,
we considered the theoretical and methodological foundations of marketing strategy
formation. Analyzed the market of industrial repair of electrical equipment in Ukraine,
internal and external environment of the enterprise. Based on the received data, a
marketing strategy and measures for its implementation were developed. Proved the
expediency and effectiveness of the marketing strategy.

Keywords: marketing, marketing strategy, industry, electrical equipment, energy,

repair services.
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