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AHOTAINIA

Xumuuk A. O. ToBapHuid aCOPTUMEHT MiANPHEMCTBA Ta 0COOJMBOCTI HOr0
¢popmyBaHHs.

B  kBamdikamiiiHiii  poOOTI  PO3MISIHYTO TEOPETUKO-METOJMYHI  OCHOBH
dopmyBanHs ToBapHOro acoptuMenty IIpAT «KOMBIHAT ITPUJITHITIPOBCHKU»
™ <«3JIAT'OdA», 3milicHEeHO aHaji3 MapKETHHIOBOTO CEPEAOBHUINA KOMIIAHII,
pO3pO0ICHO pPEKOMEHMAAIil 00 YAOCKOHAJICHHS AaCOPTUMEHTHOI  TPOIYKITIi
mignpuemMcTBa. Y mporeci poOoTH 3po0JeHO BHUCHOBKM Ta MPOMO3MINI 00
ONTUMI3alii TOBAapHOTO AacOpPTHUMEHTy. Pe3ymbTat po3poOOK MOXKYTh OyTH
BUKOPHCTaHI B TMpakTU4Hii wmapketunrosit mistibHOCTI [IpAT «KOMBIHAT
[TPUIHITTPOBCHKUI» TM «3JIATOJIA».

Kuiro4oBi cjioBa: acopTUMEHT TOBapy, aCOPTUMEHTHA IMOJIITHKA, MApPKETUHTOBE
cepenoBuie, ¢heKTUBHICTb.

SUMMARY

Khimchik A. O. The product range of the enterprise and the features of its
formation.

In master’s thesis, the theoretical-methodological basis of the study of the product
assortment of PJSC KOMBINAT PRIDNIPROVSKY TM ZLAGODA were reviewed
the marketing environment of the company was analyzed, recommendations were
developed to improve the formation of the product assortment. In the process,
conclusions and suggestions were made on the formation of a rational structure of the
company's product assortment. The development results can be used in the practical
marketing activities of PJSC KOMBINAT PRIDNIPROVSKY TM ZLAGODA.

Keywords: product assortment, assortment policy, marketing environment,
efficiency.
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