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AHOTALS

bounapsr JI.A. ToBapo3HaB4Ya XapakTEpPHCTHKAa MOPO3WMBA Ta BU3HAYEHHS MOTO
CIOKMBYMX TEpeBar.

VY kBamiikaiiiiHiii poOOTI OKpPECIEHO 3arajbHiI XapaKTEPUCTUKHU YKPAiHCHKOTO
PUHKY MOpO3MBa, NPOAHAII30BAHO KO0 Cy4YacHl TEHAEHIl, MOMUT Ta 3MIHU Y
BIIOAOOAHHAX crokuBauiB. JlochimkeHo cnenudiky GopMyBaHHS Ta KOHTPOIIIO SIKOCTI
ACOPTUMEHTY MOPO3MBa B YMOBaxX pO3/IpiOHOI TOPTIBIIL.

[IpoBeneHO MOCHIIKEHHSI SKOCTI MOpPO3MBAa 3a OPraHOJICNITUYHUMH, (i3UKO-
XIMIYHUMH Ta MIKpOOIOJIOTIYHUMH IMOKa3HUKAMHM Ha TPHKJIAAl 3pa3KiB BITUU3HSIHHX
TOPTOBEIBHUX MApOK. 3MIMCHEHO aHajii3 acOpTUMEHTY MOpO3MBa B MarasuHi 3a
KPUTEPISIMU IIUPOTH, TOBHOTHU, TTIMOWHU Ta CTIHKOCTI.

[IpoBeaeHO AOCHIHKEHHIO CIIOKUBAYlB METOJIOM AHKETYBaHHS, 32 pe3yJbTaTaMu
SKOTO BU3HAYEHO iXHI CIIOKMBYI TIEpeBaru Ta MpiopuTeTHI (akToOpu BUOOPY MOPO3UBA.
BusHayeHO TUIIOBUH ITOPTPET CHOKUBAYA MOPO3UBA.

KirouoBi cnoBa: MOpO3MBO, PUHOK MOPO3UBA, SKICTh, ACOPTUMEHT, CIOXKHBYI
nepeBaru, MopTpeT CIoKuBaya.

SUMMARY

Bondar D.A. Product characteristics of ice cream and determination of its
consumer benefits.

This thesis outlines the general characteristics of the Ukrainian ice cream market,
analyzing its current trends, demand, and changes in consumer preferences. The study
examines the specifics of forming and controlling the quality of ice cream assortments
in the context of retail trade.

Quality research of ice cream was conducted based on organoleptic,
physicochemical, and microbiological indicators using samples from domestic brands.
An analysis of the ice cream assortment in the store was carried out according to the
criteria of width, completeness, depth, and stability.

A consumer survey was conducted, and based on the results, their consumer
preferences and the key factors influencing their choice of ice cream were determined.
The typical consumer profile for ice cream was established.

Keywords: ice cream, ice cream market, quality, assortment, consumer
preferences, consumer profile.
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