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AHOTAINIA

€sceca H.IO. Jlocniodcenns mapkemuHe08020 cepedosuwyya ma 6udip
MapremuH2080i cmpamezii NiOnpueMcmea

B kBami¢ikamiitHii po60TI MaricTpa MpoBEACHO aHalli3 YKPaiHChKOTO PUHKY
KOHJIUTEPCHKUX BUPOOIB; aHAI3 BHYTPIITHBOIO Ta 30BHINTHBOI'O MapKETUHIOBOTO
cepenoBuIa MiAnpueMcTBa; BUkOoHaHO SWOT-aHaimi3; pO3MISIHYTO MIACUCTEMY
CTpPATEriuHOr0 MApPKETHMHIOBOTO YIIPABIIHHS I[UIbOBUM PHUHKOM TMIANPHUEMCTBA SIK
CKJIaJIOBY KOMIUIEKCHOI CHCTEMH YIIPaBIIIHHS 30yTOM; JOCTIPKEHO MOJETb OIHKH
e(EeKTUBHOCTI CHCTEMH YIIPaBIIIHHS 30yTOM MIANPHUEMCTBA Ta 3aIIPONOHOBAHO 3aX0AU
3 BIPOBAPKEHHS MAPKETUHTOBOI CTPATETIi B ISUTHHICTD MTAPUEMCTBA.

KurouoBi ciioBa: puUHOK, MIANPUEMCTBO, CTpaTeris, CErMEHTYBaHHS,

MO3UIIOHYBaHHS, CTPATEeT1uyHEe yIPaBIIIHHS.

SUMMARY

Yevsega N.Yu. Research of the marketing environment and the choice of
marketing strategy of the enterprise

In master’s thesis have been conducted the Ukrainian confectionery market;
analysis of internal and external marketing environment of the enterprise;
performed SWOT analysis; the subsystem of strategic marketing management of
the target market of the enterprise is considered as a component of a complex
system of sales management; the model of estimation of efficiency of the
enterprise marketing management system is investigated and the measures for
implementation of the marketing strategy in the activity of the enterprise are
proposed.

Key words: market, enterprise, strategy, segmentation, positioning, strategic

management.
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