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AHOTAIISA

€niceesa T. 1. BoockonanenHs mapkemuneo80i 0isnbHoCmi NiONpUEMCmaa.

B kBamidikarmiiiniii poOOTI PO3MIIHYTO TEOPETHKO-METOIUYHI OCHOBH
opraHizailii MapKEeTHUHIOBOi ISUIBHOCTI MIAIMPHUEMCTBA, 31HCHEHO MapKETHHTOBUM
aHaI3 MSUTBHOCTI, pO3poOJIeHO pEeKOMEHaIlli MO0 BIOCKOHAJICHHS OpTraHi3allii
MapKeTHHroBoi  fismibHOCTI  mignpuemctBa TOB «®ABOPUT 3HAK». 3
ypaxyBaHHsM crnemudiku npoaykiii mignpuemctsa TOB «®DABOPUT 3HAK» Tta
KOHKYPEHTHUX YMOB 3allpOIIOHOBAHO BIPOBAKCHHS OpTraHi3amiiiHUX 3axO[iB Y
JISTIBHICTD BIJAULY MApKETHUHTY Ta 30yTYy, PEKOMEHJIOBAaHO MPOBOJUTH MOHITOPUHT
MapKETUHTOBUX KOMYHIKAI1{ Ta BIAKPUTU IHTEPHET-Mara3uH.

KurouoBi cioBa: MapkeTUHI, YNpaBIiHHSA, OpraHizaiis MapKeTHHTOBO1
JUSTIBHOCTI  TIANPUEMCTBA,  KOMIUIEKC ~ MApKETHUHTY, BUIAUT ~ MapKETHUHTY,
MapKETUHTOBUH aHaMI3 MIITPUEMCTBA.

SUMMARY

Yelisieieva T. I. Improvement of the marketing activity of the enterprise.

In the qualification paper, the theoretical and methodological foundations of
the organization of the marketing activity of the enterprise were considered, a
marketing analysis of the activity was carried out, and recommendations were
developed for improving the organization of the marketing activity of the enterprise
"FAVORIT ZNAK" LLC. Taking into account the specifics of the products of
FAVORIT ZNAK LLC and competitive conditions, it is proposed to implement
organizational measures in the activities of the marketing and sales department, it is
recommended to monitor marketing communications and open an online store.

Keywords: marketing, management, organization of marketing activities of the
enterprise, marketing complex, marketing department, marketing analysis of the
enterprise.
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