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AHOTALIIA

FOmenko A.C. 3anpoBaKeHHS MPAaKTUKW COLIAIBLHO BiJMOBIJATBHOTO BEJIEHHS
O13HeCy Ha IMiAMPUEMCTBI.

Y po6OTi pO3rIsTHYTO TEOPETUYHI Ta METOJIOJIOTYHI OCHOBHU YIPABIIHHS IMiKEM
MIMPUEMCTBA. BUBUYEHO CYTHICTH MOHATTS IMIJDKY IIANPUEMCTBA SK JTOBFOCTPOKOBOT
KOHKYpEHTHOi mepeBaru. llpencraBieHO OCHOBHI CKJIAJOBI CHCTEMH YIpaBIiHHS
IMIJKEM TIAMPUEMCTBA Ta CIIOCOOM HOTo BUKOpHUCTaHH. CHCTEeMAaTH30BaHO METOIUYHI
T1TXO/TY 10 BIIPOBAKCHHS CHCTEMH YITPABJIIHHS 1IMiJKEM T ITPUEMCTRA.

JlocTiIKeHO OCHOBHI aCTEeKTH YHPAaBIIHHS IMIJKEM MiANPUEMCTBA Ha MPHUKIAI
TOB «KPOIIIIEPC TPVYII». [IpoBeneHo €KOHOMIYHMI Ta MapKETHHTOBHM aHami3
OCHOBHUX TOKa3HUKIB MIANPUEMCTBA. 3MAIMCHEHO OI[IHKY BIUIUBY  (PaKTOpiB
BHYTPIIIHHOTO Ta 30BHIIIHBOTO CEpeAOBHUIIA Ha (OPMYBaHHS KOPIOPATUBHOTO 1IMIJIKY
TOB «Kponnepc I'pym» .

Posrasinyro mozens ¢popmyBanns imimky TOB «Kpommepe I'pym». Po3pobieno
3axX0/ ONTUMI3aIlii (OpMyBaHHS IMIJKY IMiIIIPUEMCTBA.

KittouoBi ciioBa: TOProBesbHUMA IIEHTP, YIPABIIHHS IMIKEM, 11JIbOBA ayIUTOPIs,
OpeHa, opeH/ia, MPOCYBAHHS KOMIIaH1i, IHCTPYMEHTH MPOIAXKY.

SUMMARY

Yushchenko A.S. Implementation of socially responsible business practices at the
enterprise.

The paper examines the theoretical and methodological foundations of enterprise
image management. The essence of the concept of the image of the enterprise as a long-
term competitive advantage has been studied. The main components of the enterprise
image management system and methods of its use are presented. Systematized methodical
approaches to the implementation of the enterprise image management system.

The main aspects of image management of the company were studied using the
example of "CROPPERS GROUP" LLC. An economic and marketing analysis of the
main indicators of the enterprise was carried out. An assessment of the influence of
internal and external environmental factors on the formation of the corporate image of
"Croppers Group" LLC was carried out.

The image formation model of "Croppers Group” LLC is considered. Measures
have been developed to optimize the formation of the company's image.

Keywords: shopping center, image management, target audience, brand, rent,
company promotion, sales tools.
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