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AHOTAINIA

Cuoopenxko O.C. Pospobka ma wnsaxu peanizayii  MIidCHAPOOHO20

iHgecmuyiuno2o npoekmy « Biokpumms kae ’apui 6 AnoHiiy.

VY po0oTi mpOBEACHO TOCTIIHKEHHS Cy9acHOTO CTaHy €KOHOMIKHM SroHii Ta ii
OUHAMIKM 3a OCTAaHHE MOECATWITTSA. BcraHoBieHo, mo SmOHIS € OJHIEIo 3
HaWpPO3BUHEHINIUX E€KOHOMIK CBITY 3 BHCOKHM pPIBHEM BHYTPIIIHHOTO IOIHUTY,
TEXHOJOTIYHOI0 HACHYEHICTIO PHUHKY Ta CTa0UIbHOI0O MaKpPOEKOHOMIYHOIO
cutyaniero. Ognak neMmorpadiuyHi BUKIMKA Ta BHUCOKAa KOHKYPEHIISI BUMararoTh
00epeXHOro0 MiAXOAY JO TUIAHYBAaHHS MiANPUEMHHUIIBKOI NISUIBHOCTI. Y POOOTI
PO3pO0IEHO MIXKHAPOJHUIN 1HBECTULIIMHUNA MPOEKT BIAKPUTTA KaB’sipHi y SAnoHIT 3
ypaxyBaHHSAM KyJIbTYPHUX OCOOJMBOCTEH, CIIOXKUBYOI MOBEIIHKU HACEJICHHS Ta
JokanbHOrO puHKY. [IpoBemeHo po3paxyHku o0OCITYy 1HBECTHUIIH, (IHAHCOBOI
JOIIILHOCTI TPO€EKTY (30kpemMa NPV, Touku 6€330MTKOBOCTI), 0OTPYHTOBAHO BUOIp
oprasizamiifHo-mpaBoBoi  (GopMu Ta  NIPOAHANI30BAHO OCHOBHI  PHU3HKH.
3anmpornoHOBaHO KOHKPETHI KPOKHU [Jisi €(pEKTUBHOIO BXO/KCHHS Ha SIMOHCHKUN

PUHOK Majoro Oi3HeECY.

KinrodoBi  crmoBa: iHBeCTHIIMHMM  KimiMaT  SIMOHII, KaBOBUM  PHUHOK,

MibKHapoaHaui 613Hec, NPV, Touka 6€330UTKOBOCTI.



SUMMARY

Sydorenko O.S. Development and ways of implementation of the international

investment project “Opening a coffee shop in Japan ”.

The paper studies the current state of the Japanese economy and its dynamics
over the past decade. It has been established that Japan is one of the most developed
economies in the world with a high level of domestic demand, technological
saturation of the market and a stable macroeconomic situation. However,
demographic challenges and high competition require a cautious approach to
planning entrepreneurial activities. The paper develops an international investment
project for opening a coffee shop in Japan, taking into account cultural
characteristics, consumer behavior of the population and the local market. The
volume of investments, financial feasibility of the project (in particular, NPV, break-
even point) are calculated, the choice of organizational and legal form is justified
and the main risks are analyzed. Specific steps are proposed for effective entry into

the Japanese small business market.

Keywords: investment climate of Japan, coffee market, international business,

NPV, break-even point.
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